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Market Insights 
Skyhook provides highly accurate store and venue visit tracking which show 
intuitive insights and enable businesses to get a high level understanding of market 
trends, user movements, demographics, preferences, and more. These insights 
can be used to make strategic decisions around customer acquisition, investment 
opportunities, and site selection.

Customer Behavioral Insights 
Skyhook SDKs gather highly accurate and reliable location 
data via mobile apps that can then be turned into deeper user 
insights in real-time. This data helps further validate buying 
preferences and frequency, loyalty status, and customer 
journey before and after visiting your stores.

Businesses are always looking for innovative ways to gain a competitive advantage, 
and data driven insights have long played a key role in intelligent business decision 
making. Decision makers have turned to technology to find previously untapped 
sources of information and are starting to recognize the benefits of location data in 
gaining that unique differentiation. Up to 80% of data collected and maintained by 
organizations has a location component (Pitney Bowes). That said, issues such as the 
accuracy of location data and the ability to turn raw data into meaningful insights 
continue to be a challenge for those looking to use it. 

Skyhook has been a pioneer in the location industry and has developed a solution that 
overcomes those issues. Here are some applications of Skyhook’s location insights:
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Targeted Campaigns 
Skyhook’s database consisting of millions of curated venue locations, providing 
organizations with the accurate data needed to ensure they are targeting the right 
audience at the correct location.

Measurement and Attribution
Skyhook’s technology uses location data to 
identify device IDs that were served with specific 
ad campaigns and then compares them to device 
IDs that appear in-store within a given timeframe. 
This allows advertisers to get a clear measure of 
campaign ROI and enables them to make data-
driven decisions on where to allocate budget for 
future campaigns. 

User Experience
With Skyhook’s geofencing capabilities organizations can identify both when a 
customer is within a certain distance of their store and the exact moment when 
a customer enters the store. Knowing when to deliver specific digital experiences, 
offerings and messages can help improve customer engagement and drive 
purchases.

Competitive Intelligence
With Skyhook’s solution, businesses can set up highly accurate geofences at 
competitor locations to gather customer information such as buying habits, 
loyalty level, visit frequency and more. This competitive intelligence can be used 
to develop more sophisticated and personalized campaigns that will engage target 
consumers away from competitors and into your stores.
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